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Question One

a) What do you understand by Integrated Marketing Communications? (5 marks)
b) Discuss the four roles of advertising. (21 marks)

(Total: 25 marks)
Question Two

a) Write short notes on the following:

i. Reach (5 marks)
ii. Product Placements (5 marks)
iii. Pioneering advertising (5 marks)

b) State and explain the advantages and disadvantages of interactive marketing. (10 marks)
(Total: 25 marks)

Question Three

a) Explain the roles of Marketing Public Relations (MPR) in Integrated Marketing
Communications. (12 marks)
b) Describe the benefits of Direct Marketing? (13 marks)

(Total: 25 marks)

Question Four

Discuss the six steps of the selling process. (25 marks)

Question Five

Discuss how the components of the package communications studied in Integrated Marketing
Communications are coordinated harmoniously to communicate a sum of meanings to the
consumer.,

(25 marks)

***End of Paper®**
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