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Question 1

Using suitable example discuss the factors to consider for a retail location. [25 marks]

Question 2

a. Define the following terms,

1 conventional store, (3 marks)
ii. supercentres, (3 marks)
iii. Hypermarkets, (3 marks)
iv. Specialty stores, (3 marks)
V. Discount stores (3 marks)
b. Outline any 2 factors to consider when evaluating trading area? [10 marks]
Question 3
a. Briefly discuss the importance of employee branding in retail business.  [15 marks]
b. Why all sale signs or clearance signs are red? [10 marks]
Question 4
a.  With the aid of suitable examples outline the 3 types of retail layouts. [15 marks]
b. Using suitable examples differentiate a warranty from a guafintee. [10 marks]
Question 5
How relevant is the theory of consumer efficiency to today retailing? [25 marks]
End of paper
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