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1. The paper consists of six (6) questions

2. Each question carries 20 marks

. Answer any five (5) questions
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4. Start a new question on a fresh page
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QUESTION 1
a. Describe the capabilities of a digital firm and why are digital firms so powerful? [10]
b. Distinguish between a computer, a computer program, and an information system. [10]

QUESTION 2
a. What is the purpose of an information system from a business perspective and what role
does it play in the business information value chain? [10]

b. Describe characteristics of MIS and how do MIS differ from TPS and DSS? [10]

QUESTION 3

a. Define enterprise resource planning systems (ERP) and state how they change the way an
organization work? - [8]

b. Explain fives reasons why e-commerce is used in business. [10]
What is the difference between data and information [2]

QUESTION 4

a. Define Systems development and give a brief description of the steps of systems
development life cycle [10]

b. Describe any five components of a computer based Information System [10]

QUESTION 5

a. Describe the supply chain management systems and state how do they benefit business?
[10]
b. Describe the information systems supporting the major business functions: sales and
marketing, manufacturing and production, finance and accounting, and human resources.
[10]
QUESTION 6
a. What are customer relationship management systems and how do they benefit business?
[10]
b. Describe the relationship between TPS, MIS, and ESS. [10]
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