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Section A (Compulsory)
Question 1:

“The Boston Consulting Group (BCG) matrix and the Product Life Cycle (PLC) concept are
invaluable corporate strategic tools”. With reference to a company of your choice, use your

understanding of the tools to develop a corporate financial strategy [25 Marks]
SECTION B

Question 2

Analyse Pricing Strategies within Business-to-Business Companies in Zimbabwe [25 marks]

Question 3:

Discuss how firm size, industry, and location of a firm play a role in the pricing strategy.

[25marks]

Question 4
Discuss the five categories of marketing performance matrix using illustrations  [25 marks]
Question 5

Discuss the role of finance in marketing decision-making [25 marks]

THE END
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