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Question 1

Compare and contrast differentiated and undifferentiated marketing strategies. Consider

evaluating the conditions under which each strategy is most effective.
T25 Marks]
Question 2

Analyse the evolution of marketing from its early stages to the present day (digital age),

highlighting the key factors that have driven this evolution.

[25 Marks]

Question 3

Discuss the product life cycle concept and highlight the marketing strategies that can be

applied to each stage of the product’s life.
[25 Marks]

Question 4

Using a company, product or service of your choice, analyse the consumer decision-

making process for the target audience considering purchasing.

[25 Marks]

Question 5

The 7Ps of marketing are a framework used by businesses to understand and manage
the various elements that create and deliver value to customers. People, Process, and
Physical Evidence deal with the intangible aspects that contribute to the overall
custonﬁer experience. Discuss how a service company can ensure that it's physical

evidence creates a cohesive and positive customer experience?

[25 Marks]
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