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. The number of marks for each question or part question is shown in

brackets [ |

Page1of 2




Question 1

There is a trend towards the use of e procurement systems in e-business. As the e-
business manager of a shipping company, advise the director on how e-procurement
value chain elements can improve operations at the company. (25Marks)

Question 2
Discuss any five (5) ‘common attacks on online customers’ and the mitigations.

(25 Marks)

Question 3

Give examples of each of the following cross-functional e-  business systems and
describe how they can provide significant business value to a company and its
customers and business partners.

a) Enterprise resource planning ‘ (5 Marks)
b) Customer relationship management (5 Marks)
c) Enterprise application integration (5Marks)
d) Supply chain management (5 marks)
e) Groupware (5 Marks)

(25Marks)
Question 4

Giving examples, compare and contrast marketing strategies used in mass
marketing:

a) Direct marketing,

b) Micromarketing
c) One-to-one marketing (25 Marks)
Question 5

“Differences in cultures throughout the world have resulted in different expectations
about privacy and social values in electronic commerce.” Comment on this
statement. (25 Marks)
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