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SECTION A
QUESTION ONE

Create a comprehensive marketing budget for a hypothetical company launching a new
product, taking into account the overall marketing strategy, channel selection, cost
estimates, and anticipated ROI for each channel. Explain your budgeting decisions and

demonstrate how they align with the overall marketing objectives. [40 Marks]

SECTION B

1.Define cost-based pricing and explain its key advantages and disadvantages. [20 Marks]

2.Differentiate between different cost types (fixed, variable, total) and discuss their relevance in
cost-based pricing. [20 Marks]

3.Explain the concept of "mark-up pricing" and its limitations in today's competitive market. [20
Marks]

4.Discuss the challenges associated with accurately forecasting costs, revenues, and cash
flows for new products. [20 Marks]

5.Compare and contrast NPV with other investment appraisal techniques, such as payback
period. [20 Marks]
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