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QUESTION ONE

a) Using examples, define the following terms:

1) Consumer behaviour [3 marks]
i1) Subliminal perception [3 marks]
iiil)  Absolute threshold [3 marks]
iv) Vicarious learning [3 marks]
V) Stimuli [3 marks]

b) Using examples, compare and contrast the following:

1) Customer satisfaction and customer perceived value [5 marks]
i) Selective attention and selective exposure : [5 marks]
QUESTION TWO
Using examples, discuss the applicability of any four gestalt principles in the marketing of
goods and/or services. [25 marks]
QUESTION THREE
‘Consumer perceptions are not always predictable and justifiable’. Using examples, discuss
any five causes of perceptual distortions. [25 marks]
QUESTION FOUR

a) In light of examples, briefly outline any four (4) models of man that can describe
consumers. [10 marks]
b) Using examples, discuss how the consumer decision-making process can be used as

the foundational framework for marketing strategy formulatien. [15 marks]

QUESTION FIVE
“When you see customers repeatedly buying your products, it means they are happy with the
products’. Using examples, evaluate this proposition in light of Dick and Basu (1994)’s

Loyalty Segmentation Model. [25 marks]
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