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:.No:cell phoneé are allowed in the examination venue.
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shown in brackets :
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QUESTION 1

Using specific examples discuss the importance of five marketing philosophies to

organizations of your own choice. (25 marks)

QUESTION 2

(a) Outline the extension marketing strategies that can be employed by a business

organisation for a declining product. (15 marks)
(b) EXplain the specific roles of product distribuﬁion in marketing. (10 marks)
QUESTION 3

(a) Discus why it is important for marketing managers to monitor the micro-environment
of their businesses. (15 marks)

(b) Explain the marketing strategies for different types of consumer goods (10 marks)

QUESTION 4

As a marketing manager give reasons why it is important to promote goods and services.

(25 marks)
QUESTION 5

(2) Many of the 'léasitr‘.Mbvin‘g‘ ”Goods in Super markets are packaged. Outline the
importance of product packaging in marketing. (10 marks)

i (b) Demonstrate the importance of the drip theory in advertisirig a product of your 6wn

choice 3 : . (15 marks) -
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