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3. Begin each question on a new page.

4. The number of marks for each question or part question is shown in

brackets [ ]

&




. Evaluate the significance of the internal approaches that marketers use to analyse the

marketing environment. [Total 25 marks]

. Discuss differentiation as a competitive strategy. [Total 25 marks]

- How do marketers apply perceptual mapping when positioning their products?

[Total 25 marks]

. Critically examine the applicability of McKinsey’s 7S’ framework as a guideline to

effective strategy implementation. [Total 25 marks]

. Critically evaluate the strategies that a market challenger can use to attack its competitors

in the market. [Total 25 marks]
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