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Question 1

Outline and discuss key channel members in the distribution of a consumer product of your choice.
(25 marks)

Question 2

Retailing is a unique activity in a marketing function. Identify characteristics, types or categories of
retail trade in Zimbabwe. (25 marks)

Question 3

How would you explain retailing and its importance in the economy to someone not familiar with
the subject? (25 marks)

Question 4

The environmental factors of retailing include both internal and external. Identify such factors and
discuss them in relation to banks in Zimbabwe. (25 marks)

Question 5

Identify and discuss the major elements of the retail mix. (25 marks)




