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INSTRUCTIONS TO CANDIDATES:
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2
3.
4. The number of marks for each question or part question is shown in

brackets [ ]

No cell phones are allowed in the examination venue.

. Answer any FOUR (4) questions.

Begin each question on a new page.
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. With reference to a product of your own choice clearly outline the consumer adoption

process. [Total 25 marks]

. a) Giving examples, identify the various categories of new products. [10 marks]
b) How would a business prolong the life of its product before it goes into decline?

[15 marks]

[Total 25 marks]

. “The new product development process should be on-going, involving everyone in the

whole company.” Comment. [Total 25 marks]

. a) What makes up supplementary contributions? [10 marks]
b) Competitors often do not easily divulge their ideas, so how may firms source new

product ideas from their competitors? [15 marks]
[Total 25 marks]

. Critically examine the relevance of the stage gates in New Product Development.
[Total 25 marks]
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