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. No cell phones are allowed in the examination venue.

. Answer any FOUR (4) questions.

. Begin each question on a new page.
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brackets [ ]
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Question 1

Discuss the various sources of ideas for New Product Development. (Total 25 marks)
Question 2
(a) Identify product levels and their implications to a marketer. (10 marks)

(b) What do characteristics of the Product Life Cycle stages mean to a business that is trying to
manage their products? (15 marks)

(Total 25 marks)

Question 3

Write brief notes on the following concepts.

(a) Specialty products (5 marks)
(b) Controlled test marketing (5 marks)
(c) Idea screening (5 marks)
(d) Total sales (5 marks)
(e) Early majority (5 marks)

(Total 25 marks)
Question 4
What are the key adoption influencing characteristics of a new product? (Total 25 marks).
Question 5 &

With reference to a product of your own choice, discuss the ethical issues in its development
strategies. (Total 25 marks)
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