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Question 1
(a) Discuss the business and societal roles played by marketing. (15 marks)
(b) As a marketer explain the factors which are considered when pricing products

(10 marks)
Question 2

Discuss the five promotional elements found in marketing. (25 marks)

Question 3
(a) Explain the importance of product packaging in marketing. (10 marks)
(b) As a marketer what strategies can be employed to extend the life cycle of a product.

(15 marks)
Question 4
(a) Explain the four bases for market segmentation. (8 marks)
(b) As a market what the benefits of market segmentation to a business organisation of your

own choice. (17 marks)

Question 5

(b) Discus the following factors of consumer behaviour:

(a) Psychological factors. (15 marks)
(b) Social factors (10 marks)

END OF PAPER
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