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QUESTION 1

Discuss any 5 characteristics of services

QUESTION 2

Identify the service product has four dimensions.

QUESTION 3

Define the following as they are used in services marketing
a. Service blueprint
b. Servicescape

Perceived service

o

o

Expected service

e. The service continuum

QUESTION 4

How would you reduce the knowledge gap on the service gap model? .

QUESTION 5

Evaluate the factors affecting service pricing policy.
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